
Dear Friends, 
 

It is my pleasure to introduce the first edition of the PrimarySource 

Press.  A new edition will be available each quarter.  Our goal is to  
provide you with information on What’s New at PrimarySource as well 

as within our industry.  We hope you will discover useful information, 

some inspiration and special promotions that will benefit your company. 
 

I want to personally thank our customers who have put their trust in us 

to be their supplier.  Some of you have trusted us for over twenty years.  

A lot has changed in twenty years and it is nice to have business relationships that have stood 

the test of time. 
 

We look forward to growing our businesses together.  Please let us know how we can help 

you.  Remember, everybody buys batteries.  If your customers aren’t buying them from you 

they are buying them from your competitor. 
 

All the best— 

Charles Alexander, Top Dog 
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Our Philosophy: 

To adhere to the Golden 

Rule at all times; to love 

our employees, custom-

ers and suppliers as God 

loves us. 

 

 

Our Mission: 

To serve the Industrial 

Market as their preferred 

supplier partner of bat-

teries, flashlights, mobile 

accessories and LED 

lighting.   

To develop personal  

relationships with our 

customers that grow into 

long-term professional 

friendships. 
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objectives, exhibited leader-

ship, relationship building 

and organizational skills.  He 

states, “I am excited to start 

this new challenge within  

PrimarySource and look for-

ward to working with the team 

to further develop their al-

ready impressive product line 

and service excellence.  I am 

very fortunate to be joining a 

company that has been a 

trusted supplier for over 20 

years and has a reputation for 

integrity and is so highly re-

spected in the industry.”   

 

And we are happy to have 

you as part of our family, Al.   

Welcome! 

 

Al Prisco joined our team in 

August 2015 as the new 

Vice President to continue 

and further expand Prima-

rySource’s industry leading 

position as the preferred 

supplier partner to the in-

dustrial market.  Al comes 

from the finance side of the 

automotive industry with 18 

years of expertise in sales 

and management where he 

consistently exceeded sales   

 

 
 

 

 

 

Visit our new website which 

launched in June 2016: 

http://prysource.com 

Here are some highlights:   

 Fast searchable database of 

the products we sell 

 View/download our catalogs 

 Meet our Team 

 Login and register to see 

your pricing, place orders or 

request quotes 

Come back often as we will 

continually be adding content. 



Summer Mosquitoes are Back 

 

BugBand is proud to announce 

that its DEET-free, insect repel-

lent products are ready to as-

sist America’s families in their 

ever expanding battle against 

mosquitoes and other insects 

that are so prevalent in the 

spring and summer months. 

Mosquitoes are well recognized 

carriers of viruses such as Zika, 

Chikengunya Dengue Fever, 

and West Nile virus. BugBand 

wants to remind everyone out 

there who either work, or 

simply love to be outdoors as 

much as its founder, that there 

is an environmentally friendly, 

hypoallergenic, natural line of 

defense that will keep annoying 

insects at bay. 

BugBand is a family owned and 

operated company and is the 

#1 alternative to chemical 

based repellents – primarily 

DEET. BugBand provides a 

safe, non-toxic, naturally de-

rived insect repellent that is 

effective in repelling, mosqui-

toes, ticks, flies, gnats, no-see

-ums and fleas. 

PrimarySource is proud to 

partner with BugBand to offer 

you the best environmentally-

friendly insect repellent for 

the outdoor worker.   

 DEET Free 

 SAFE on FR Clothing 

 Proven to be effective 

against biting insects like 

mosquitoes, ticks and 

fleas without affecting 

gear and equipment 

 

 

Chris Gillette 

and Ashley Lawrence first came 

to the world's attention on Ani-

mal Planet's "Gator Boys" where 

they handled wildlife such as 

Florida alligators. Spending time 

filming shows in the outdoor 

swamps, rivers and forests of 

the Everglades has given them a 

unique perspective on different 

kinds of insect repellents and 

how they work in these de-

manding environments. Listen to 

what these field experts have to 

say... they know a thing or two 

about keeping the bugs away. 

See videos of their positive Bug-

Band experiences here: 

http://bugband.net/videos-chris-

gillette-and-ashley-lawrence-

gator.html 
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Animal Planet’s Chris Gillette 
and Ashley Lawrence using 

BugBand in Florida Everglades 

P&G Completes Exchange 

of Duracell to Berkshire 

Hathaway 

 

February 29, 2016 04:05 PM 

Eastern Standard Time  

CINCINNATI--(BUSINESS 

WIRE)--Procter & Gamble 

(NYSE:PG) has announced the 

completion of the transfer of 

its Duracell business to Berk-

shire Hathaway. 

P&G said the split transaction 

involved P&G contributing 

approximately $1.8 billion in 

cash to the Duracell Company 

in a pre-transaction recapitali-

zation in exchange for Berk-

shire Hathaway’s 52 Million 

shares of P&G stock. 

P&G President and Chief Exec-

utive Officer, David Taylor, 

commented: “Duracell is a 

strong, global business with a 

great future ahead of it as part 

of the Berkshire Hathaway 

family. We thank Duracell’s 

employees for their many con-

tributions to P&G and wish 

them continued success for the 

future.” 

The deal with Berkshire  

Hathaway was announced in 

November 2014. 

Duracell was acquired by P&G 

in 2005 as part of the acquisi-

tion of The Gillette Company. 

 

http://www.businesswire.com/

news/home/20160229006829/

en/PG-Completes-Exchange-

Duracell-Berkshire-Hathaway 

 

Industry News 

“Duracell is a 

strong, global 

business with a 

great future ahead 

of it as part of the 

Berkshire 

Hathaway family.” 
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PrimarySource Distributors has roots as far back as 330 B.C. when Alexander III of Macedon, more com-

monly known as Alexander the Great, started PrimaryHorse Distributors.  As you are probably aware, Alex-

ander’s greatest achievement was conquering the known world. Fortunately for us, Alexander always needed 

extra money for his next military campaign. At the urging of his parents, Olympias and Philip II, he opened up 

shop in his hometown of Pella, Macedonia and soon became one of the world’s preferred vendors for horses 

and torches.   

In the third quarter of 330 B.C. PrimaryHorse Distributors started selling EVERSTEADY: 

EVERSTEADY – a complete line of premium horses and torches, featuring their flagship horse ENERACER.  

The ENERACER HORSE soon became a familiar icon around the world, sponsoring jousting matches and 

leading military parades.  ENERACER Horses ran faster and lasted longer than its competitors proving to be 

dependable and keeping its riders going and going and going… 

EVERSTEADY invented the first torch many centuries ago and became the worldwide leader in portable 

lighting products. A true full-line supplier designing lighting products to meet the needs of all customers. 

 

Alexander III of Macedon died on June 10th in his 33rd year and had reigned for 12 years 

and eight months. These were his last words. His friends asked: “To whom do you leave 

PrimaryHorse Distributors?” He replied: “To the best, the strongest.” 

 

PrimaryHorse Distributors was the first company to introduce “Casual Friday” in the 

workplace. This quickly became the company’s favorite day of the week. 

What is your name and role with PrimarySource? 

My name is Schaefer and I am the official PrimarySource Mascot, Guard Dog and Greeter 
 

How will you make the customer’s experience better?   

I will share my favorite toy with them 
 

What is your hometown? 

Coconut Creek, Florida 
 

What is the craziest food you have ever eaten? 

Poopsickle (I won’t make that mistake again!) 
 

If you could be a cartoon character, who would you be? 

Mr. Peabody 
 

What is your favorite activity? 

Having my belly rubbed 
 

What is your favorite quote? 

Dog spelled backwards is God 

Featured Team Member Q & A 

  

Did You Know? 


